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Technology Opportunities 

 Print on Label  

 Bar Codes 

 Quick Response (QR) Codes 

 Radio Frequency ID (RFID) and Near 

Field Communications (NFC) 

 

 

 

 



Printed on Label 



UPC Bar Codes 

 Scan or data entry to access information 

 Requires connectivity 

 Requires smartphone / in store device 

 Needs database to work 

 Not formulation specific 

 

 



Japanese Animal ID 

http://www.gs1jp.org/2012/barcodes_identification/1_5.html 



QR Codes 

 Range of data densities 

 Smartphone + QR Code Reader App 

 Can produces text or URL 

 Limited user-friendliness 

 No alternative access options 

 Needs standards for structure & storage 

 US adoption on decline 

 

 

 



QR Codes 

 19% have ever used QR Codes (1/2013) 

 Adoption flat lined as smartphones expand 

 

 



QR Codes 



RFID / NFC 

Medium data density – ID number 

 RFID reader or data entry alternative 

 Near Field Communications (NFC) payment 

methods could spur adoption 

 Standards needed for data structure 

 Database required for deciphering 

 Who defines & manages structures 
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Labeling System Musts 
Disclosed on label itself 

 Formulation specific 

 Full transparency & specificity 

Clear & consistent definitions 

 Scientifically-based criteria 

 Standards for data structure 

 Independently auditable 

 No barrier to access 

 

 

 



EWG Food Database 

http://50.16.232.67/guides/food_database/products/028189732000-HatchGreenChileEnchiladaSauce 
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Thank you! 
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